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The Leading Independent Media Company in Russia and the CIS

A 4th most watched broadcaster in Russia with a national 6 channels in 4 countries

audience of ¢.100 million for CTC, the flagship channel 2
and in-house production companies

A One of the leading broadcasters in Kazakhstan (Channel 31)

A Entertainment focus appeals to dynamic, youthful & CTC MEDIA <
affluent audience GROUP
A TV is the most cost-effective advertising medium in Russia
A Well positioned portfolio of assets with in-house
production capabilities FREE-TO-AIR PRODUCTION

A Strong cash flow generation & balance sheet

RUSSIA

\&f, CTC - pure entertainment channel

/ targeting viewers aged 6-54 E \ - KAZAKHSTAN Channel 31 - entertainment channel

targeting viewers aged 6-54

targeting females aged 25-60
Dosaatuptudc
P DTV - action / investigative themed channel

P y .
. X ‘u - MOLDOVA CTC TV Dixi - entertainment channel
‘g’B targeting viewers aged 25-54 */

targeting viewers aged 6-54

i ) Domashny - only channel in Russia | i \u':/ UZBEKISTAN SofTS - start-up channel
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A Operational & Financial Highlights
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Group Highlights for the First Quarter 2010

GROUP FINANCIAL HIGHLIGHTS

Total revenues up 18% to $123.2 million

OIBDA up 1% to $39.7 million

OIBDA margin of 32.2%

Net income up 8% to $25.2 million, fully diluted EPS of $0.16 (Q1 2009: $0.15)
Net cash position of $76.2 million at end of the period

Board of Directors approved a $0.065 per share cash dividend to be paid on June 30, 2010 to stockholders of record as of June 1, 2010

GROUP OPERATIONAL HIGHLIGHTS

Average combined 4+ audience share in Russia up year-on-year from 12.3% to 13.0%
Target audience shares up year-on-year for CTC and Domashny networks
Successful introduction of CTC-international following its North American launch in December 2009

Sale of 100% interest in Kazakh radio station for $2.0 million in cash in January 2010
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A Market and Operational Update




