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The Leading Independent Media Company in Russia and the CIS

FREE-TO-AIR

CTC MEDIA

GROUP

PRODUCTION

- UZBEKISTAN

- KAZAKHSTAN

- MOLDOVA

CTC - pure entertainment channel 

targeting viewers aged 6-54

Domashny - only channel in Russia 

targeting females aged 25-60

DTV - action / investigative themed channel

targeting viewers aged 25-54

Channel 31 - entertainment channel 

targeting viewers aged 6-54

SofTS - start-up channel

CTC TV Dixi - entertainment channel 

targeting viewers aged 6-54

6 channels in 4 countries

and 2 in-house production companies

RUSSIA CIS SOHO MEDIA COSTAFILM

Å4th most watched broadcaster in Russia with a national           

audience of c.100 million for CTC, the flagship channel 

Å2nd most watched broadcaster in Kazakhstan (Channel 31)

ÅEntertainment focus appeals to dynamic, youthful &

affluent audience

ÅTV is the most cost-effective advertising medium in Russia

ÅWell positioned portfolio of assets with in-house

production capabilities 

ÅStrong cash flow generation & balance sheet
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ÂOperational & Financial Highlights



ÁAverage full year target audience shares up year-on-year for all three Russian networks with highest ever annual shares for Domashny and DTV

ÁAcquisition of 8 regional stations in 6 Russian cities

ÁYear-on-year increase in technical penetration of the networks in Russia: 

ÁCTC - 90.7% (2008: 87.5%), Domashny - 76.4% (2008: 71.0%), DTV -68.4% (2008: 61.0%) 

ÁLaunch of CTC international channel in North America in December 2009

ÁIncrease in national television advertising market share in Russia year-on-year to 19.5% from 17.5% for the full year

Group Highlights for the Full Year 2009

GROUP FINANCIAL HIGHLIGHTS

GROUP OPERATIONAL HIGHLIGHTS

ÁConsolidated revenues down 21% to $506.1 million 

ÁAdjusted OIBDA1,2 down 25% to $211.3 million 

ÁAdjusted OIBDA margin1,2 of 41.7% 

Á$18.7 million non-cash impairment charge in Q4 2009 related to some of the broadcasting licenses in Russia as a result of re-weighting of the 

TNS Gallup panel starting 2010

ÁBoard of Directors approved first ever $0.065 per share cash dividend (or $10 million in the aggregate) to be paid in March 2010, as first 

installment of an intended total of $40 million in cash dividends to be paid in 2010

Á Adjusted net income1 down 18% to $143.9 million, adjusted fully 

diluted EPS of $0.91

Á Net cash position of $95.2 million at December 31, 2009

Note: (1) Adjusted results exclude $232.7 million charge arising from the impairment of the intangible assets of DTV Group in Russia, Channel 31 in Kazakhstan and a broadcasting group in Moldova in the Q4 2008; an $18.7 million 

charge arising from the impairment of the broadcasting licenses in Russia in Q4 2009; and a $28.6 million stock-based compensation expense recognized in conjunction with the previously announced settlement by CTC Media 

of litigation brought by it against its former CEO in Q4 2009       

(2) OIBDA is defined as operating income before depreciation and amortization (exclusive of amortization of programming and sublicensing rights). 

See reconciliations of adjusted and other non-GAAP financial measures on pages 29-30
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ÂMarket and Operational Update


